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Program Outcomes (POs) – M.Com. Programme 

On successful completion of the Master of Commerce (M.Com.) programme, graduates will be able 

to: 

PO1: Advanced Disciplinary Knowledge 

Demonstrate advanced knowledge in accounting, finance, economics, taxation, management and 

research methodologies. 

PO2: Critical Thinking & Analysis 

Critically analyze complex business, financial and economic problems using advanced analytical and 

quantitative techniques. 

PO3: Research & Scholarly Skills 

Design and conduct research using appropriate research methods, data analysis tools and scholarly 

writing practices. 

PO4: Strategic Decision Making 

Apply strategic, financial and managerial principles for planning, control and policy formulation in 

organizations. 

PO5: Digital & Analytical Competence 

Use advanced accounting software, statistical tools and information systems for research, analysis 

and professional practice. 

PO6: Ethics, Governance & Sustainability 

Exhibit ethical leadership, corporate governance awareness and commitment to sustainable business 

practices. 

PO7: Communication & Teaching Skills 

Communicate complex commercial and financial concepts effectively through academic writing, 

presentations and professional discourse. 

PO8: Professional & Career Readiness 

Develop competencies for careers in academics, research, finance, accounting, banking, consultancy 

and corporate management. 

PO9: Lifelong Learning & Higher Education 

Engage in lifelong learning through doctoral studies, professional certifications and continuous skill 

development. 

Course Outcomes (COs) – M.Com. Programme 

After successful completion of the Master of Commerce (M.Com.) programme, students will be able 

to: 

CO1: Demonstrate advanced understanding of accounting, finance, economics, taxation and 

management concepts. 

CO2: Analyze and interpret complex financial statements and business data for strategic decision-

making. 



CO3: Apply advanced research methodologies and statistical tools in business and commerce-related 

research. 

CO4: Evaluate corporate, financial and economic problems using critical thinking and analytical skills. 

CO5: Use digital tools, accounting software and analytical techniques for professional and research 

purposes. 

CO6: Demonstrate ethical awareness, corporate governance principles and social responsibility in 

professional practices. 

CO7: Communicate effectively through academic writing, research reports, presentations and 

professional discussions. 

CO8: Develop professional competence for careers in teaching, research, finance, accounting, banking 

and consultancy. 

CO9: Engage in lifelong learning through higher studies, doctoral research and professional 

development. 

 

 

 

 

 

 


